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EDITORIAL

Marc Philippe Seiler

CFO, Nestlé Turkey

Dear Members of the Swiss Chamber of Commerce in Turkey,

While I have now spent over two years in Turkey, I have only recently had the chance to join the Board of the 
Chamber. After living and working in different countries including France, the United States of America, Canada, 
Malaysia/Singapore and the United Kingdom, I settled in Istanbul in April 2016, eager to discover a new country. Since 
I arrived in Turkey, I have experienced a vibrant and wonderful country and had multiple opportunities to interact 
with its welcoming and passionate people. Exploring the old neighborhoods of Istanbul, experiencing the Turkish 
hospitality and food, discovering and witnessing the rich heritage of Greek, Roman, Ottoman cultures… represent for 
me a lifetime experience.  

It is a pleasure to be a part of the Swiss Turkish Chamber of Commerce, which provides strong support to the 
development of the relations between our countries. I appreciate the Chamber’s active approach to events, 
workshops, conferences and other initiatives. As a result, I believe that combined with the numerous networking 
occasions, its members can truly promote beneficial trade opportunities across borders.

As a 28-year Nestlé employee, I am familiar with how our Swiss company has become part of the society and 
economy of the countries where it is active. One of the most rooted companies in this country, Nestlé has been 
operating in Turkey for 108 years. For most people, it is surprising to hear that Nestlé’s third sales office, right after 
Paris and London, opened in Istanbul, in 1909. Just 14 years later, in 1927, Nestlé was already opening one of the first 
factories of the young Turkish Republic, in Feriköy, Istanbul. Since then, we have pioneered many categories in the 
Turkish Food & Beverage industry, which have long been embraced and loved by the consumers such as Damak, 
Chokella, 1927 and NESCAFE to name a few.

Today, we offer more than 800 quality products to the Turkish consumers in 12 different F&B categories. In Turkey, 
our production takes place in two plants in Bursa, Karacabey and Kestel. More than 90% of the Nestlé products sold in 
Turkey are currently produced in these factories using locally supplied raw materials. 

In addition, we export NESCAFE 3in1, Nestlé Chocolates and Cereals from Karacabey to 40 countries in the Middle 
East and surrounding regions, as well as to the USA. 
Moreover, as an indication of our commitment to our business here in Turkey I would like to share with you that, for 
the past two consecutive years, Nestlé Turkey has been the highest growing FMCG company in its sector.
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But there is more to our ambitions in Turkey. Yes, while our business performance is a source of pride for us, we are 
also most proud of being a solid contributor to Nestlé’s purpose of “enhancing quality of life and contributing to a 
healthier future” here in Turkey. 

Locally, we are conducting many “creating shared value” initiatives, and paying special attention to the 
sustainability of these programs. One such example is “Sağlıklı Adımlar” (Health Steps). For the last six years, we 
have been implementing our global program of “Nestlé for Healthier Kids” in cooperation with the Ministry of 
Education. With this program aiming to raise nutrition, health and wellness, and promoting physical activity 
amongst the school-age children, we have reached 70 thousand children, 140 thousand parents, and 2500 teachers 
across 13 cities. Another long-term program we have initiated is the “Have a Rich Pistachio Harvest” project. 

We are committed to making a positive impact on the lives and livelihoods of the farmers who grow our premium 
pistachios. We aim to increase both quality and productivity in pistachio production, which is a significant 
agricultural asset for Turkey, and to contribute in the economic welfare of the region through sustainable 
production with this locally developed project. Since 2011, we have invested TRY 7 million into the project, 
undertaken together with the TEMA Foundation, and have so far reached over 120 producers achieving an average 
56% increase in their productivity levels.

So, as you can imagine, I am looking forward to contributing to many more impactful projects, both professionally, 
as part of the Nestlé family which is so present and active in this country, as well as personally, as a citizen of the 
world, who is happy to be residing in this most exciting part of the world. 

I look forward to meeting, in one of our upcoming events, the distinguished members of the Swiss Turkish Chamber 
of Commerce I have not yet met.

Best regards,

Marc Seiler

CFO, Nestle Turkey
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INTERVIEW

Mr Kabadayı, tell us a little bit about your background.
Being a Mechanical Engineer, specialized in System 
Controls in Istanbul Technical University, I started my 
career in Building Technologies in year 2000. I took 
different positions from Site Engineer to Project Manager 
and then to Service Manager roles. In 2012 I joined with 
Schindler Türkeli Asansör San. A.Ş. as Existing Installations 
and Service Director. After holding different positions 
such as Field Operations, New Installations, Sales and 
Marketing, I was appointed in 2016 as the Managing 
Director.

What is your impression of Turkey and the Turkish 
market so far?
The elevator market in the world is measured in number 
of the new E&E (elevators and escalators) installations 
sold per year. Global market is estimated as 1 million 
elevators sold per annum. China holds the biggest share 
with roughly 500 to 550 thousand new elevators sold. 
Then comes, as expected, India with 50-60 thousand 
elevators.
Following China and India, Turkey with Iran and Korea are 
in the Top 5 biggest E&E markets in the world which 
naturally makes Turkey a strategic market for the 
Schindler group.
The top drivers for such a big market size are mainly 
demographic. Turkey has a very young population with 
increasing life expectancy and urbanization. Turkey has a 
growing population and this requires more housing units. 
On top, urbanization and people moving to the cities 
create extra demand on top the population growth. 
Additionally, thanks to increasing quality of life and 
medicine, people are living longer and getting older 
compared to the previous generations and this requires 
not only more but also modern buildings equipped with 
elevators. Urban regeneration and transformation 
projects are other important drivers for new buildings. 

The infrastructure projects, such as new metro lines and 
airports are also important drivers for the E&E market size 
and we expect Turkish market to grow further in the 
coming years. Therefore, we believe that the Turkish E&E 
market is an important and strategic market for us for 
sustainable growth and we already have a very favorable
position in this strategic market with proven track record.

Name us three extraordinary things about Schindler?
The Schindler values: Being a family owned company with 
more than 144 years of history, we are very much focused 
on long term and sustainable success therefore our 
company is built on values. Our present-day success is 
driven by our commitment to traditional core values such 
as customer service, quality and safety, combined with 
our key strengths of creativity and innovation to produce 
intelligent solutions in response to customer needs. We 
are more than 60.000 people and everybody in Schindler 
is sincerely committed to our values: “Safety”, “Quality”, 
“Create value for the customer“, “Commitment to people 
development” and “Integrity and Trust” to be “Your First 
Choice”. In Schindler Türkeli we are around 600 people 
with an average age of 33. We are a very young and 
dynamic company with a strong focus on diversity. Thanks 
to our values and continuous growth, our people are 
significantly engaged (4% higher than the industry norm) 
and proud of their company.
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INTERVIEW WITH...

ZAFER KABADAYI

Tradition of innovation: Over the years, Schindler has 
built a tradition of pioneering innovative, customer driven 
products, including destination control systems, and the 
first-ever patent for elevators without a machine room. 
Other landmark examples include development of 
exclusive elevator suspension traction media and ‘InTruss’ 
modernization, which enables existing escalators to be 
upgraded with significantly diminished building impact. 
With the dawn of artificial intelligence, we are at the 
forefront of the ‘Internet of Elevators and Escalators’ 
(IoEE). Launched in 2017, ‘Schindler Ahead’ provides a 
unique, cloud-based digital toolbox connecting machine, 
users, technicians, and around-the-clock call centers in a 
closed-loop ecosystem. As one of the industrial sector’s 
leading digital companies, we will continue to invest in the 
smart networking of products and digital processes.
Moving more than one billion people a day: With more 
than one billion people moved each day, Schindler is 
resolved to provide reliable customer service and high-
quality mobility solutions that ensure safe and efficient 
trips for the riding public, as well as cost-effective, 
superior performing equipment for building owners and 
operators. Our offering ranges from small budget 
solutions for low-rise homes to sophisticated access and 
transport management concepts for multifunctional 
buildings.

Name us three extraordinary things about Switzerland?
Family owned companies: There are families in the heart 
of the Swiss companies. Switzerland has 17 companies in 
the list of Top500 family firms, generating over US$181 
Billion of combined revenue. Together, these businesses 
generate revenue of nearly US$ 23,000 per resident of 
Switzerland while employing nearly half a million people 
globally.
Entrepreneurship: One might think that, family 
businesses, run in the lush green fields and mountains of 
Switzerland, should create slow and stable businesses. On 
the contrary, Swiss companies are operating all around 
the world including new and emerging markets and they 
have the ambition to grow further and become more 
profitable. Creating important business revenues and 
growth without compromising the values is only possible 
with remarkable entrepreneurship skills thanks to 
significant practicality and pragmatism.
Quality and Precision: Swiss quality and precision in 
engineering and craftsmanship is famous all around the 
world. The precision and attention to details is visible not 
only in the most expensive and prestigious timepieces, but 
also in daily life with the trains and busses which operate 
always on time.

What is the biggest challenge Schindler is facing in 
Turkey?
We do not have significant challenges because of being 
Swiss. On the contrary, being Swiss is a positive element 
and a strong differentiator in our business.  The challenges 
are coming from the nature of our business.

What are the gains?
We enjoy being a Swiss brand as it naturally brings the 
perception of quality and engineering precision which are 
important differentiators in our business. Additionally it is 
also an attraction for the talents. We are a growing 
company with 20% YoY organic growth for 5th year in a 
row and need additional resources every year. On top, 
Turkey is a growing market and we believe in long term 
success in this strategic country. Young, well-educated 
and engaged people are the fuel for our growth.

What future plans does your company hold and what are 
your upcoming projects?
Schindler already has a strong installed base in Turkey. 
Our ambition is to grow this base further to sustain our 
market leadership. We are the market leader in the 
residential segment and now extending our leadership to 
High Rise segment, leveraging our global leadership in 
high rise buildings. We have installed numerous Public 
Transport projects, including the Istanbul New 
Airport.Schindler Group sees Turkey as a strategic market 
so on top of the organic growth, we are also moving with 
M&A activities. We have already acquired some E&E 
companies and will continue to invest because we strongly 
believe in Turkey’s potential and we will move on with 
long term strategies.
We purchased our new HQ in Ataşehir district to have a 
modern office for our people with more space for future 
growth.

On top of commercial plans, we are increasing our People 
targets to improve diversity and pushing Social 
Responsibility projects.

We are proud of the industry’s first training facility. 
Schindler Training Center in Gebze is built on 2000 sq
meter area with a full size escalator and 5 complete 
elevator shafts. We are now converting our training center
to Schindler Academy to incorporate leadership and soft 
skills modules on top of technical trainings.

Schindler Ahead is our new digital solution for elevators 
and escalators, enabling a whole range of new digital 
products and services. Schindler Ahead is the world’s first 
fully digital closed loop maintenance, emergency services, 
and information system for you to benefit from higher 
uptime, thorough insights, and greater convenience. We 
will roll-out this digital platform in Turkey in the 2nd half of 
2018, we are already working with some pilot projects.
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EVENTS

15th May 2018, Fairmont Quasar, Istanbul

Business Luncheon with Burçak Ünsal
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The Swiss Chamber of Commerce in Turkey organized a Business Luncheon with Mr. Burçak Ünsal, 
Lawyer based in Istanbul and admitted to New York Bar and Istanbul Bar. Burçak Ünsal made a speech 
on "Cryptocurrency, Blockchain, ICO". 

SCCT President Mr Arpat Şenocak welcomed the guests and left the floor to Mr Burçak Ünsal.

More than 50 guests attended the event and took actively part in the Q&A session. The Swiss Chamber 
of Commerce in Turkey would like to thank Fairmont Quasar Istanbul and İndeks Speaker Agency for 
their kind sponsorship to this event.



EVENTS

23rd May 2018, GIDE Loyrette Nouel, Istanbul

Breakfast Seminar
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The Swiss Chamber of Commerce in Turkey and 
Gide Loyrette Nouel jointly organized a Breakfast
seminar on the

"NEW LABOUR COURTS LAW AND ITS 
IMPACTS" 

Partner of Özdirekcan Dündar Şenocak Attorney 
Partnership, Mr Ali Osman Ak presented the
following topics:

• Mandatory mediation phase in the labour law 
disputes

• Mandatory mediation's effects to the re-
employment lawsuits

• New statute of limitations



EVENTS

21st June 2018, Grand Hyatt Istanbul

Summer Cocktail Reception 2018
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The Swiss Chamber of Commerce in Turkey welcomed 
more than 130 guests at this year’s Summer Cocktail 
Reception, kindly sponsored by Grand Hyatt Istanbul
and Quasar Istanbul.

SCCT President Mr Arpat Şenocak and the General 
Manager of TEV (Turkish Education Foundation), Ms 
Yıldız Günay welcomed the guests with their opening 
speeches.

Whilst enjoying delicious food at the beautiful pool of 
Grand Hyatt Istanbul, the guests had the chance to 
listen to the live act by the very talented TEV Scholars.

All proceeds have been donated to the TEV (Turkish 
Education Foundation).
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Please click here for event photos

http://www.tr-ch.org/summer-cocktail-reception-2018/
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We would like to thank our sponsors and supporters for
their valuable support.
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PARISIEN-PEIRANI-SCHAERER-WOLLNY "OUT OF LAND"
Emile Parisien saxophone
Vincent Peirani accordion
Andreas Schaerer vocals
Michael Wollny piano

One of the most charismatic quartets of European jazz, Parisien/Peirani/Schaerer/Wollny is a band that likes to
push its boundaries as well as the instruments they play. Swiss singer Andreas Schaerer, German pianist
Michael Wollny, French accordionist Vincent Peirani, and French saxophonist Emilie Parisien have reinforced
their bright careers through this project and crowned it last year with their album Out of Land. The quartet will
be playing Out of Land in its entirety, which starts with knocking listeners out of their feet and ends with an epic
closer. The band invites the audience to explore the riches of this album through a highly characteristic
performance. As is customary with projects of this nature, this might end up being a performance you may
never see again. So, make sure to be there!

Thursday 12 July 2018, 20.00 at Zorlu Performing Arts Centre Drama Stage
For more information and ticket sales:
http://www.biletix.com/etkinlik/V1C22/TURKIYE/en?camefrom=WEB_IKSV_CAZ_2018

http://www.biletix.com/etkinlik/V1C22/TURKIYE/en?camefrom=WEB_IKSV_CAZ_2018
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DURUKAN HUKUK BÜROSU

Address: İstiklal Cad. No:215 
Santa Maria Han
Beyoğlu / Istanbul

Tel: +90 212 244 48 26
Fax: +90 212 244 48 15
Sector: Law Companies
Email: info@durukan.av.tr
Web: www.durukan.av.tr

Follow Us on 
Social Media

mailto:info@durukan.av.tr
http://www.durukan.av.tr/
https://www.linkedin.com/company/swiss-chamber-of-commerce-in-turkey/
https://www.facebook.com/SCCTonline/
https://twitter.com/swisschamber
https://www.instagram.com/swisschamber/
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NEWS FROM MEMBERS


