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EDITORIAL 

Köksal Ünlü 
 

Board Member (DD Luxury) 
Swiss Chamber of Commerce in Turkey  

Dear Members, dear Readers,  
    
I guess, I am one of the first members of SCCT since 
1996. During that 20 years, we have experienced 
big changes, challenges in both social and business 
lives. 
  
Fax machines were the most helpful tool of the 
office life in those days, which was full of daily 
stresses arised from “written communication” 
needs. We had phones, we had urgent post 
deliveries, we also had telex machines. But none of 
those were able to have an easy/fast access of an 
authorization with your own signature. 
Naturally verbal confirmations might not be enough 
for many orders, deals and contracts. 
  
It was September 1994, when I received the copies 
of my first distributorship contract from Luzern by 
fax! I do remember my astonishment like today, as 
that 18 pages were printing out page by page. 
We were having that fax machine in the office for 
two years, but I never ever thought that I would be 
able to sign up a contract without travelling. 
Actually I was planning a 3 day trip to Luzern to do 
so. It was like a miracle. Imagine the time and 
money you are saving, subject to this type of 
communication. I did sign up every page of the 
contract and faxed back. All together it took 15 
minutes. 
  
Today, we hardly need these fax machines. Its 
function was replaced by email communication 
mainly.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
I am even not telling about other computer 
programs or applications, faster and easy to use 
than email! 
  
Can you see how big and helpful the change is, in 
“only 20 years”? You can now sign up any contract 
or deal from your smart phones at midnight in your 
bed. 
   
Communication is everything, for business and daily 
life. It is the basic point of any start or any end of 
life at any level. 
We must communicate as much as we can, to learn, 
to understand, to know and to feel whether by 
using technology or individually. 
  
Please join us to communicate, especially during  
the events and conferences presenting «Industry 
4.0» organised for our members! 
  
Wishing you all a joyful spring and summer time. 
  
Koksal UNLU 
  
PS. I am still holding my Fax machine (scanner, 
printer, telephone, fax 4 in 1)  next to me in the 
office.  
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INTERVIEW 

Kai Winkler 
 
Fairmont Quasar Istanbul, 
General Manager 
 
Address:  Büyükdere Caddesi, 76 
  Mecidiyeköy 34394, İstanbul 
  Phone: +90 212 403 85 00 

 
 Mr Winkler, tell us a little bit about your 

background. 
 
I joined Fairmont Quasar Istanbul last August, 
bringing over 20 years of luxury hospitality 
experience in both resort and city hotels. A 
German national I am a graduate of the Hotel 
Management Academy in Koblenz, Germany and 
hold a BA in Hotel Administration and an Executive 
MBA in Hospitality & Tourism from NEOMA 
Business School in Paris, France. I have managed 
hotels in Germany, Austria, Czech Republic, 
Bodrum-Turkey and most recently, before joining 
Fairmont, in China where I was Cluster General 
Manager of two Kempinski Hotels in Dalian. 
 
What does Fairmont Quasar Istanbul offer? 
  
Fairmont Quasar Istanbul opened its doors quite 
recently, on January 16, 2017 in Mecidiyeköy. This 
is truly the center of the city with easy access to 
public transportation that connects the city to the 
cultural, business and touristic districts as well as 
highways and the Bosphorus Bridge.  
 
As well as in close proximity to the well-known 
shopping centers of the city such as Kanyon and 
Zorlu Center. 
 
In total we have 209 rooms including 25 suites and 
40 Gold Rooms. And also 64 Fairmont Residences 
that will be in operation in the second quarter of 
2017 offering an ideal option for longer stays. We 
have city view rooms and Bosphorus view rooms. 
For travelers looking for the absolute best of 
everything, we offer spacious, flawlessly appointed 
suites with 180-degree, panoramic view.  
 
 
 
 
 

So you can enjoy your breathtaking view to the 
fullest, all of our suites feature large private 
balconies, perfect for an early morning coffee or a 
leisurely nightcap. 
 
Our restaurant Stations is the epitome of casual 
chic, excellent for relaxed dining at any time of day, 
connecting Occident and Orient through à la 
minute seasonal and fresh options prepared by 
chefs at live cooking stations. A must for Brunch 
lovers! 
      
Also, we introduce the city with a variety of 
Fairmont services like the Gold Lounge, which is a 
hotel in a hotel for those seeking the ultimate. 
Fairmont President’s Club, our loyalty program is 
also very important with millions of members 
worldwide, it offers great benefits like “Fairmont 
Fit” where we provide guests with Reebok workout 
apparels and shoes so they do not need to carry 
these. 
 
What is your impression of Turkey and the Turkish 
market in terms of tourism so far?  
 
As I mentioned, I have worked in Turkey before, as 
General Manager of the Kempinski Hotel Barbaros 
Bay Bodrum. Hence, I do no not only love this 
country but also know it and the market well. 
Turkey, and specifically Istanbul, a crossroad of 
culture and civilizations, home to wonderful 
cuisine, great climate and greater people, has 
always been a top of the mind destination for 
globetrotters. I believe, this will not ever change as 
this city has a magical attraction of its own, even in 
difficult days. 
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INTERVIEW 

Name us three extraordinary things about Fairmont 
Quasar Istanbul? 
 
• Contemporary, even futuristic but cozy interior 

design topped with state of the art, innovative 
products and facilities  

• Top notch services like butler services, Royal 
Service, Gold Lounge etc. 

• Unique food and beverage offerings and locally 
connected venues. 

 
What is the biggest challenge Fairmont Quasar 
Istanbul is facing in Turkey? 
 
I believe the challenge, although Fairmont is a very 
new hotel, is the same for all travel industry at the 
moment; the relatively lower demand for the 
country due to certain issues. Still, I am very 
confident that the hotel will find it desired 
positioning within the city. 
 
What are the gains? 
  
Apart from obvious aimed financial gains, what is 
unique in terms of our expectations in Istanbul is 
that, we want to become an essential part of this 
awesome city and its residents’ lives. Fairmont has 
always been a center of attraction in every city it 
welcomes guests, it becomes an inherent part of the 
urban life, where you can feel the pulse of the city. 
Once we achieve this in Istanbul through ongoing 
events and superior service, this will be the biggest 
gain. 
 
What future plans does your company hold and 
what are your upcoming projects? 
 
 
  

Fairmont is looking into a bright future in Turkey and 
globally and after we ensure the success of Fairmont 
Quasar Istanbul, this may open the road for other 
Fairmont hotels in the country. However, the first 
focus in the short to mid term is to grow our hotel 
into a successful operation and make it the place to 
be for Istanbulites, our neighbors and our 
international guests. 
  
Is there anything else you would like to add that 
would be of interest to our SCCT newsletter 
readers?  
  
I invite all SCCT readers to our hotel; if it’s weekday, 
to savor our delicious afternoon tea delicacies. If it’s 
after work on a Thursday evening, to relax with the 
vibes of the live DJ and saxophone at the Marble Bar 
at the “Thank God It’s Thursday” party. On a Sunday; 
visit us with your family please because not only you, 
but the little ones will also enjoy our new Stations 
Brunch with amazing kids facilities and games along 
with culinary delights for you… Last but certainly not 
least; enjoy a day in Willow Stream Spa or better; 
become a member to join our Fairmont Lifestyle 
family. 
  
What role does the Chamber of Commerce play in 
your business life? 
 
The Swiss Chamber of Commerce supports us in 
connecting with business partners, develops our 
network with like-minded members and gives us the 
opportunity to work and develop business with 
trusted partners and friends. We will always be 
delighted to welcome the members of the Chamber 
at the Fairmont Quasar Istanbul. 
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INTERVIEW 

Erdal Hadatoğlu 
 
Helvetia Swiss Insurance Company 
Limited Turkey Liaison Office  
ETIA, Representative 

Mr Hadatoğlu, tell us a little bit about your 
background. 
 
After finishing my studies in Hotel Management in 
1991 in Geneva, Switzerland, I started my 
professional career in Insurance brokering at 
EuroMepa in Paris, France. I continued my 
insurance career back in Geneva, with Elvia Life and 
La Suisse Life, until 1997. At that time, I decided to 
change direction and moved to Toronto, Canada 
where started my entrepreneurial career.  
 
I owned and operated an on-location catering 
business, which at the time became the second 
most important business in Ontario, in this domain. 
I also actively participated in establishing and 
raising equity in two businesses in the technology 
sector with success. In 2002, I decided to move 
back to Geneva and start-up a brokerage insurance 
company, specializing in Marine and Life Insurance 
as well as financial consulting for Real Estate 
projects. In February 2011, I sold my Company to a 
private bank in Geneva and joined Nationale Suisse 
Insurance Company where I was responsible for 
setting up and managing the liaison office of the 
Company in Turkey, specializing in Marine Cargo 
Insurance. In 2015 the Company was bought out by 
Helvetia Insurance, with whom I have continued 
my engagement. 
  
What does Helvetia offer? 
 
The Helvetia Group is active in the life and non-life 
business and also offers customized specialty lines 
and reinsurance cover.  First, the Helvetia Liaison 
Office in Turkey, started with a focus on the 
specialty line of Marine Cargo Insurance.  In 2013, 

the Company hired Mr. Erhan Ergunes to reinforce 
the Engineering lines of business in Turkey, which 
has been very successful. The liaison office in 
Turkey is responsible for liaising between the local 
insurance market players and the Head Office in 
Switzerland. The underwriting is handled by the 
marine and engineering team in Switzerland. 
  
What is your impression of Turkey and the Turkish 
market so far?  
 
Turkey is a Country which has enormous potential 
and the growth experienced in the last years is 
simply remarkable, particularly comparing to 
Europe and other bordering countries. I truly 
believe that if Turkey can harness this potential, 
that it could be an even greater economic leader. 
Despite the challenges, there is a persistence and 
willingness to continue forward, which I am sure 
will lead to a brighter future for this fascinating 
Country. 
  
Name us three extraordinary things about 
Helvetia? 
 
To begin with, Helvetia has a long tradition. In over 
150 years it has kept the real Swiss value of 
reliability which is evident in longstanding Client – 
Insurer relationships, inspiring loyalty and 
confidence. The value of know-how, as our 
underwriters clearly demonstrate, with their 
experience and knowledge in risk assessment and 
understanding. Finally, Helvetia’s financial solidity 
and quality in management which are reflected in 
excellent results, solvency ratio, confirmed by an 
excellent Standard & Poor’s rating. 
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INTERVIEW WITH... 

ERDAL HADATOĞLU 
e-Newsletetr March 2017 

Swiss Chamber of Commerce in Turkey 

I am proud to be part of this long standing tradition, 
where a working employee can not only advance 
individually, but also have the support of a great 
team who advances the Company together. 
 
What is the biggest challenge Helvetia is facing in 
Turkey? 
  
One of the biggest challenges we face here, is a 
very competitive market, which has attracted the 
attention of the international market players. To 
remain competitive in this market, while 
maintaining our high standards and a positive 
margin is very demanding. 
  
What are the gains? 
 
International presence of our Company in a Swiss 
tradition. 
  
What future plans does your company hold and 
what are your upcoming projects? 
 
Our plans are to continue strengthening our 
presence here in Turkey. 
  

Is there anything else you would like to add that 
would be of interest to our SCCT newsletter 
readers?  
 
Helvetia is one of the world’s most reliable insurers, 
who provides services to more than 4,7 million 
customers. Helvetia is also committed to the 
environment and to society in a variety of ways 
maintaining its tradition of trust. 
  
What role does the Chamber of Commerce play in 
your business life? 
 
For a Swiss Company established in Turkey, the 
Swiss Chamber of Commerce, was and still is, an 
important stepping stone in developing our 
relationships here, in various sectors. Their varied 
professional events, gathering many different 
individuals  is much appreciated. 
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Helvetia Swiss Insurance Company Limited 
Turkey Liaison Office  
 
48, Suleyman Seba Caddesi 
Besiktas Plaza, A Blok, D:34  
Akaretler/Besiktas 
34357, Istanbul/Turkey  
 
Central line : + 90 212 258 28 00 
Fax line : + 90 212 258 28 03  
www.helvetia.com  

 

www.helvetia.com


SWISS ALUMNI 

Name:  Orhan ARIKCI 
 
Company:  PBP INTERNATIONAL 
   Lugano & Istanbul 
 
Name of School: University of Life Sciences, EMBA 
  
Place:   Basle, Switzerland 

 
During which time period have you gone to school 
in Switzerland? 
 
I only visited Schools in Switzerland, started with 6 
in a Primary School and finished my Education 
when I was 40 with an MBA. 
 
How come you went to Switzerland? Whose 
influence was behind this idea? 
 
Since my parents moved to Switzerland in 1963, I 
was born here in 1964. We were one of the first 
Turkish families who arrived to Switzerland and 
together with my sister, I was probably one of the 
first Turkish students starting School Education in 
Switzerland. At that time, Turkish citizens where 
mostly unknown and highly exotic in Switzerland.  
 
Do you have any special memories? 
 
My parents came to Switzerland with the intention 
only to stay here for a short time period, and so 
was my first experience at School in Switzerland – I 
began with  Primary School in Basle and expected 
to stop after a certain time and to continue in 
Turkey. I think that is one of the main reasons why I 
didn’t take the Swiss Education seriously at the 
beginning and for a long time.   
But instead of their first intentions, my parents 
lived 25 years in Switzerland. Their intentions to 
send me in a school in Turkey reduced year by year 
and so I began to plan my School Education in 
Switzerland more seriously than at the beginning. 
Another problem was, that I only had Swiss friends 
at School and mainly spoke German. My Turkish 
became really bad after a time and that’s why my  

 
parents looked for solutions how to help me to 
improve my Turkish and not to lose my Turkish 
traditional values. 
As the first President of the Turkish Community in 
Basle, my father organized Turkish lessons for me 
and other Turkish children in the same difficult 
situation, and so I had to visit Turkish lessons on 
every Saturday evening for nearly 4 hours – to be 
prepared for my education back in Turkey which 
never happened but helped me to keep my culture 
and relation to my home country Turkey. I am 
proud of that. 
 
Please give us a brief insight on your personal 
experiences during that time. 
 
Although, I never was a really good student 
especially at the beginning and for a long time, the 
excellent Swiss Education System later gave me the 
unique chance to improve my School Performance 
and to achieve my will and personal target to finish 
with a University degree. I am still grateful for that, 
because I think that a good Education System 
should always give the chance to study even later 
on because not every child has to or can be 
excellent since the beginning of his Education to be 
qualified for a University later.  
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SWISS ALUMNI 

Name:  Orhan ARIKCI 
 
Company:  PBP INTERNATIONAL 
   Lugano & Istanbul 
 
Name of School: University of Life Sciences, EMBA 
  
Place:   Basle, Switzerland 

 
Describe briefly the Swiss education system in 
comparison to the Turkish one. 
 
The Swiss education system is highly professional. 
It is based on common Education structures and 
less based on any Region, School or Teacher. In 
contrast to Turkey, in Switzerland you don’t have to 
pay huge money to be successful, to visit an 
exclusive School or to take absolute mandatory 
private lessons to get a good Education. Therefore, 
the success of a student in Switzerland is mainly 
the result of his personal will to learn and 
performance.  
 
What is so special about Swiss education? What 
do you appreciate most having studied in 
Switzerland? 
 
First of all, to have studied in Switzerland is an 
excellent reference to find a job and have 
professional success later. The Education is on an 
absolute high level and coveted worldwide. You 
study in a beautiful, save environment and the 
contact with other international students helps you 
to build an excellent network which helps you later 
to do global Business with “good old” friends.  
Your school grades will help you to finish your 
school, but your network built during school will 
help you to be successful in your (Business) life.  
 
 
 
 
 
 
 
 
 

 
What would you recommend Turkish parents who 
want to send their children to a Swiss boarding 
school? 
 
There are different schools in Switzerland and all of 
them have an excellent reputation. Most of the 
International Schools like TASIS in Lugano teach in 
English and are based on the American Education 
System which is an excellent preparation to follow 
in US Universities.  
Every School is different regarding the mix and 
numbers of students and countries and the social 
activities can vary. It is important that the student 
feels well there –away from home, parents and 
accustomed environment. So please contact the 
local representatives and ask for further and 
detailed information about the School.  
Furthermore, I would recommend parents to send 
their children to a Summer School/Camp first (if 
possible and available) before taking the decision 
This gives your child a chance to become a feeling 
about the School and makes its start easier. 
 

e-Newsletter March 2017 

Swiss Chamber of Commerce in Turkey 

9 



EVENTS 

19th January 2017, Gide Loyrette Nouel 

Breakfast Seminar 

The Swiss Chamber of Commerce in Turkey and Gide 
Loyrette Nouel jointly organized a Breakfast seminar on 
the 
 
 "AMENDMENTS MADE TO TURKISH LABOUR LAW IN 
2017"  
 
Partner of Özdirekcan Dündar Şenocak Attorney 
Partnership, Mr Ali Osman Ak presented the following 
topics: 
 
• Part-time work and parents' right to work part-time 
• Temporary employment relationships 
• Maternity leave (breast-feeding leave and part-time 

work) within the framework of flexible working 
arrangements  
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EVENTS 

15th February 2017, Fairmont Quasar Istanbul 

Business Luncheon with Cengiz Ultav 

Vestel Ventures Board Member and Chairman of the Turkish Technological Development Foundation (TTGV) , Mr 
Cengiz Ultav gave an impressive speech on the topic “Industry 4.0: From Vision to Reality and Impact on Turkey” 
during a business luncheon at Fairmont Quasar Istanbul.  
 
SCCT President Mr Arpat Şenocak welcomed the guests and left the floor to Mr Cengiz Ultav, who stated: 
 
 «Technology will embrace the real world issues much more strongly in harmony with the efficiency and 
productivity demands of the Y and Z generations that will rule the highly connected new world. Competitive 
advantage opportunities abound in the context of industry which will first transform itself and then become an 
important tool for the further advancement of the new connected world. Industry 4.0 formulated as a strategy in 
this context has the vision and the power to face the challenges.« 
 
More than 60 guests attended the event and took actively part in the Q&A session. The Swiss Chamber of 
Commerce in Turkey would like to thank Fairmont Quasar Istanbul and Indeks Konuşmacı Ajansı for their kind 
sponsorship to this event. 
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Law no. 6698 on the Protection of Personal Data 
entered into force on 7 April 2016 with certain 
provisions becoming effective later in the year. It is 
now fully enforceable and imposes serious 
potential sanctions to those who are not compliant 
with the law. The Law introduces significant 
requirements on individuals and companies for the 
processing and protection of personal data. Serdar 
Paksoy points out how important it is for 
companies to be aware of the Law’s requirements, 
and to become immediately compliant in order to 
avoid heavy administrative fines and criminal 
sanctions. 
 
Companies affected across all business sectors 
The Law, which was much anticipated by legal 
professionals and the business world alike, 
imposes substantial obligations on individuals and 
legal entities who process personal data. This has a 
considerable impact on companies, since they all 
at least process the personal data of their 
employees. The processing of all data that may 
identify an individual, including but not limited to 
names, addresses, telephone numbers and 
identification numbers, falls within the scope of 
the Law. 
 
New concepts, new obligations, heavy penalties 
Processing includes obtaining, recording, storing, 
modifying, classifying, disclosing and deleting 
personal data, as well as transferring such data to 
recipients within or outside Turkey. Every company 
and institution must bring its practices in 
compliance with the Law, irrespective of its size, 
sector, field of activity or number of employees. 
For companies to comply, the to-do list is long:  
 
 
 

 
 
they must obtain the express consent of the data 
subjects prior to processing their personal data, 
unless the processing falls within one of the 
exceptions listed in the Law. In either case, data 
subjects must be informed of their rights under the 
Law, and of the identity of the data controller, the 
purpose, means and legal basis of the processing  
and the recipients of the data. Companies are also 
required to ensure data security, to timely respond 
to the data subjects’ claims and requests, and to 
register with the Data Controllers Registry (once it 
is established and operational). Companies should 
make an inventory of the personal data they 
process, prepare a compliance action plan and 
remedy deficiencies as soon as possible. 
Compliance is a comprehensive and demanding 
process, particularly when it comes to collecting 
consents, fulfilling the obligation to inform data 
subjects, and raising awareness among employees 
to prevent inadvertent breaches of the Law. 
Non-compliance with the Law may result in 
administrative fines up to TL 1,000,000, and 
unlawfully recording, obtaining or transferring 
personal data to third parties carries a prison 
sentence under the Turkish Criminal Code. 
 
A new regulatory authority at work 
The Law introduces a new independent regulatory 
and supervisory authority, the Personal Data 
Protection Authority. Its executive body, the 
Personal Data Protection Board, is now fully 
formed with nine members and has started to 
operate. As for other Turkish regulatory authorities 
in the past, such as the Competition Authority or 
the Capital Markets Board, the Personal Data 
Protection Authority is expected to issue the 
secondary legislation contemplated by the Law, 
and soon to initiate compliance investigations 
(whether upon complaint or ex officio) and impose 
administrative fines. Companies should thus 
closely monitor the upcoming acts and decisions of 
the Data Protection Board, even after they 
complete their internal audit and compliance 
process, and will have to adjust their practices 
accordingly. 
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Mr. Serdar Paksoy, founder and managing partner of Paksoy Attorneys-at-law, 
points out the importance of complying with Data Protection Law 
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Swiss participation at the IF Independent Film Festival: Visit of 
“Raving Iran” Director Sue Meures 
  
The Consulate General had the pleasure to screen the Swiss movie 
“Raving Iran”, nominated for this year’s Swiss Awards, on 23rd of 
February at the IF Festival. The initative was crowned by the presence 
of Film-Director Sue Meures who participated in a workshop within 
the framework of the festival. 

Concert by Swiss Jazz band MATS-UP, 14th March 2017 in Izmir 
  
The Consulate General of Switzerland in Istanbul and the 
Honorary Consulate of Switzerland in Izmir are delighted to 
inform you that the Swiss Jazz Band MATS-UP will perform in 
Izmir on the 14th of March 2017 at 8 p.m. within the framework 
of the “24th Izmir European Jazz Festival”. 
For information and tickets please check out the following 
websites: http://www.iksev.org/en/caz-festivali/program, 
http://www.iksev.org/en/caz-festivali/3/ticket-info. We would be 
delighted to see you there. 

Three screenings of the Oscar nominated animation movie “My life as a Zucchini” within the 
framework of the Francophonie 
  
The Consulate General is proud to announce that it will be screening the Oscar nominated movie “My life 
as a Zucchini” (“Ma vie de Courgette”) within the framework of the French Language Festival on the 
following dates: 
• Izmir, French Cultural Institute 23rd March, 6:30 p.m. 
• Ankara, Cagdas Sanatlar Merkezi, 25th March, 2:30 p.m. 
• Istanbul, French Cultural Institute, 28th March, 6:30 p.m. 
Please note that in Izmir and Istanbul preregistration with the French Cultural institutes is necessary.  
The movie is in French original with Turkish subtitles. 
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                                             Half of Swiss manufacturers plan to move abroad 
 
Nearly half of Swiss industrial companies plan to escape the strong franc by moving at least parts of their 
manufacturing production abroad, according to a survey by lobby group Swissmem.  
 
Another 12 Swiss businesses signed on with plans to expand or create new apprenticeship programmes on 
American soil, which brings the total of “committed companies” to 30, the outgoing US Ambassador to 
Switzerland and Liechtenstein, Suzi LeVine, announced on Monday. 
 
The franc has increased in value against the euro and dollar ever since the Swiss National Bank (SNB) ended 
its policy of printing huge amounts of local currency in January 2015. As a result, 57% of firms in the 
electrical engineering, fine tools and machine building industries have seen margins erode to unsatisfactorily 
low levels or even negative territory.  
 
Swissmem’s surveyexternal, conducted together with the University of St Gallen, found that 46% of firms 
plan to move production abroad within the next three years. “The main reason for this is to reduce 
production costs. Apart from product and process innovation, this is the only way in which businesses can 
increase their profitability in Switzerland,” Swissmem said in a press statement.  
 
The survey also predicted a decrease in manufacturing jobs and an increase in research and development 
activities in Switzerland. Some 12,600 manufacturing jobs have been lost in Switzerland in the last two years, 
according to Swissmem.  
 
This is not the first time that the manufacturing production drain has come to light in Switzerland. Last year, 
research from Lausanne’s Federal Institute of Technology (EPFL) found that Swiss companies are investing 
more heavily abroad.  The proportion of investment outlay spent abroad rose from 45% to 63% in the year 
after the SNB pulled the plug on its franc defence programme, the study found.  
The phenomenon has also caused concerns among trade unions and at ministerial government level.  
 
Full article: http://www.swissinfo.ch/eng/business/half-of-swiss-manufacturers-plan-to-move-
abroad/42993872  

 
Digital Swiss stamps ‘come to life‘ 
 
Swiss Post is has issued stamps with multimedia elements as part of its efforts to win the attention of 
consumers and philatelists. 
 
The first stamp edition of the current year contains interactive elements, such as surveys and competitions 
and can be accessed using a smartphone and the Post-App, according to a press release on Wednesday. 
By scanning the special stamp series on animal babies, a video provides additional facts on individual animal 
species portrayed, the company says. The scanned stamps can also be ordered directly by smartphone. 
 
In its first edition in 2017, Swiss Post is also honoring the anniversaries of historical events, including the 
opening 50 years ago of the Schilthorn railway in the Bernese Alps and the Swiss Heart Foundation. 
The only remaining glassworks in central Switzerland as well as the history of the bicycle are other topics. 
A special stamp is also dedicated to the mystic and hermit Nicholas of Flüe, who was born 600 years ago and 
became a peace broker in the 15th century. 
 
Full article: http://www.swissinfo.ch/eng/interactive_digital-swiss-stamps--come-to-life-/42996014  
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GRAND HYATT ISTANBUL 

 

Address:                    Harbiye Mahallesi Taskisla Caddesi No:1  
  34367, Şişli, Istanbul - Turkey 
Tel:  +90 212 368 1234  
Fax:   +90 212 368 1000  
Sector:  Hospitality 
Web:  http://www.hyatt.com  

FAIRMONT QUASAR ISTANBUL 

 
Address:                    Büyükdere Caddesi, 76  
  Mecidiyekoy, Is 
Tel:  +90 212 403 85 00 
Fax :  +90 212 403 86 00 
Sector:  Hospitality 
Web:  http://www.fairmont.com    

GÜLER CHEMICAL 

 
Address:                    Mahmutbey, İstoç 41. Ada No: 5  
  34550 Bağcılar - Istanbul 
Tel:  +90 212 659 76 66 
Fax :  +90 212 659 76 85 
Sector:  Chemicals 
Web:  http://www.gulerchemical.com  

BTS & PARTNERS 

 
Address:                    Esentepe Mah. 23 Temmuz Sokak no:2/1  
  Şişli, Istanbul – Turkey 
Tel:  +90 (212) 292 7934                   
Fax :  +90 (212) 292 7939 
Sector:  Law Companies 
Web:  http://www.bts-legal.com  

http://www.hyatt.com/
http://www.hyatt.com/
http://www.fairmont.com/
http://www.fairmont.com/
http://www.gulerchemical.com/
http://www.gulerchemical.com/
http://www.bts-legal.com/
http://www.bts-legal.com/
http://www.bts-legal.com/
http://www.bts-legal.com/

