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Dear Readers, 
   
Let me first of all take this opportunity to wish all 
readers and all members of the Swiss Chamber of 
Commerce in Turkey a very peaceful and 
prosperous 2016.  Following the holiday season, 
January is a little more real, reflective and guided 
by resolution. January beckons the future. LǘΩǎ 
when next steps become concrete. Like it or not, 
we are charged with being a part of what the 
future will or will not bring. So ƛǘΩǎ the time for 
optimism and hard work... 

 
As Plato said:  άL never did anything worth doing by 
accident, nor did any of my inventions come by 
accident; they came through work.έ  

 
I would like to express my considerable 
appreciation to the Swiss Chamber of Commerce in 
Turkey for giving me the opportunity to present 
CCIST  (Chambre de Commerce et de 
[ΩƛƴŘǳǎǘǊƛŜ  Suisse Turquie), established in 1985 
with its head office in Geneva and representative 
office in Zurich, in charge of the German-speaking 
part of Switzerland. It is organized and governed in 
accordance with Article 60 of the Swiss Civil Code. 
We are a dynamic, independent, non-government 
body which offers our members opportunities for 
networking between Turkey and Switzerland, 
discovering cooperation possibilities and 
facilitating the share of knowledge and 
experience.     
 
 
 
 
 
 
 

Thanks to the generous contributions of time and 
effort on the part of our members and 
participants, many services have been offered over 
the years: bilateral events have been organized; 
many projects between the two countries have 
been realised. Our signature event in 2015 was 
held in November, with the presence of Mr. Tony 
Hayward (Chairman of Genel Enerji and Chairman 
of Glencore) as the keynote speaker and with 
record attendance by business representatives at a 
time of uncertainty and volatility in energy 
markets.  
Our upcoming event, which will take place in 
Geneva in April 2016 will feature one of the 
world's prominent experts in energy, Mr. Fatih 
Birol, Executive Director of the International Energy 
Agency.  
This year also will mark the beginning of new key 
initiatives on the part of our Chamber, most 
notably the creation of the "CCIST Group" in the 
Linkdin Social Business Network, focusing mainly 
on technology, finance and commodities . Sign of 
the times!  
We are always seeking to develop new relations 
and we encourage new business persons with time 
and interest to join us in this very important cause. 
We also look forward to enhancing cooperation 
between our Chambers in order to better serve the 
Turkish and Swiss business communities. I strongly 
believe that we will make this happen.  
 
Yours sincerely  
 
H.Fehmi Cubukcu  
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Interview with... 

Yaprak ¥zer, Indeks, Founder 

Ms mȊŜǊΣ ǘŜƭƭ ǳǎ ŀ ƭƛǘǘƭŜ ōƛǘ ŀōƻǳǘ ȅƻǳǊ ōŀŎƪƎǊƻǳƴŘΦ 
 
I started my carreer as a journalist... As print 
journalist, I worked for  numerous Turkish daily 
news papers, όDǸƴŜǒΣ Cumhuriyet, Hurriyet). Also 
worked on peripodicals as managing editor and 
editor in chief (Ekonomist, Capital, Kariyer 5ǸƴȅŀǎƤ, 
Sectorial Supplements & Human Resources 
Newspaper-Hurriyet). 
 
As TV journalist, I produced programmes on 
economy and management for  TRT2, CNNTurk and 
BloombergHT. 
I wrote columns for various publications, currently 
writing for Dunya Newspaper. Published 5 books, 
and academic articles, on topics such as 
communication, leadership, management, 
globalization.   
  
I have a  B.A. in Journalism, Istanbul University. 
M.A. and Phd in Political Science and International 
Relations, Bosphorus University.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

I have attended both academic-professional and 
international Scholarship Programmes such as 
NATO Research Fellowship; City University, 
Journalism Fellowship; Ministry of Foreign Affairs 
of Japan, Fellowship on bilateral-relations, and 
Alfred Friendly Press Fellowships-US in association 
with USA Today and The Tennessean;  
  
I was nominated άDƭƻōŀƭ Leader For Tomorrow-
2003ά by the World Economic Forum, Davos. 
  
In 2001, founded a communication-content 
company and I have become an entrepreneur in 
the field of communication. Finding my own 
company accompanied  my journey in journalism. I 
am the founder and Ceo of 3 functional 
communication services, namely; 
Indeks Content and Communication ς Indeks 
Speaker Agency ς Content Factory. 
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What kind of services does Indeks offer?  
 
Indeks, is the umbrella for:  
  
Indeks Content&Communication- A content and 
communication management company, provides 
content material and communication solutions for 
the corporate world.  
Indeks SpeakerAgency, holds local portfolio of 
speakers along with foreign speakers, and 
represents LeighBureau (US), and cobrokers with 
European Agencies. Indeks Speaker Agency is an 
established Media Training Organization, home to a 
group of famous journalists and communication 
experts... 
Content Factory/TœŜǊƛƪ CŀōǊƛƪŀǎƤ ς An electronic 
sales platform for ready to publish content; text, 
photography, video...  Icerik CŀōǊƛƪŀǎƤ is a syndicated 
platform for editors and writers. 
  
In your opinion, what are the advantages of 
working with an agency that provides speakers? 
 
Let me identify 2 points; first speaking is no longer a 
hobby, it is a profession, which means that not only 
performance but knowledge is important, corporate 
world should be working with professionals; 
secondly time is the most precious asset, corporate 
world needs performance based on knowledge and 
experience sharing.  
As a speakers agency, our job is to search and select 
best functional topics and speakers to deliver the 
subject. We are a bridge between the target 
audience and client. It is our job to match right 
speaker. We save time, we manage and further we 
help corporate world communicate within and to 
the outside world.  
It is also our job to communicate in different time 
and geographic zones and sustain it for best results. 
  
What is your impression of Turkey and the Turkish 
market so far?  
 
For speaking engagements, the market is still not 
developed. Needs time. Having said that, I 
remember my first days in promoting the notion of 
άǎǇŜŀƪŜǊǎέ; time has changed for the good. Turkish 
business has valuable experience to deliver to the 
outside world, and intellectual capacity and 

appetite to learn more from others. I am hopeful 
for the future.  
  
Name us three extraordinary things about Indeks? 
 
We create, manage and measure content.  
We interpret communication for specific target 
audience, which is the missing part in many 
occasions. 
We tailor content for a specific situation.  
  
6. What is the biggest challenge your company is 
facing in Turkey?  
 
Communication is not considered to be the number 
one agenda of the corporate world. Furthermore, it 
is not systematic and sustainable. Therefore it has 
no holistic strategic basis for a long term 
commitment. Short termism is a problem not only 
in economic terminology, it is a critical problem for 
communication.  
  
What future plans does your company hold and 
what are your upcoming projects? 
 
Our challenge is to adapt locally and establish & 
manage globallyΧ Therefore for three major 
services it is our ongoing and never ending project 
cycle.  
If I am to pick one; our innovative and recent 
service is άŎƻƴǘŜƴǘ ŦŀŎǘƻǊȅέΣ a unique business in 
Turkey. For the first time anyone can electronically 
buy content ready to be published. Content Factory 
is a storage, is a library, and a platform for writers, 
editors, photographers, and design peopleΧ You 
can buy instantly, or you can order from a specific 
person and or we can search and select the right 
person or team. 
  
Is there anything else you would like to add that 
would be of interest to our SCCT Bulletin readers?  
 
I am looking forward to seeing a real appreciation 
for content. ά/ƻƴǘŜƴǘ is YƛƴƎέ should not only be a 
slogan. You need to invest in content-
communication and in return communication 
invests in you.  
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Swiss Alumni Interview 

Burak ¥zhan, Paksoy Law Office 

Name of School and Place:  
 
ÅPublic Primary School Grade 1 ς 6 in 

Winterthur (Canton of Zurich)  
ÅPublic Secondary School Grade 7 ς 9 

Winterthur (Canton of Zurich) 
ÅMinerva Business High School in Zurich Grade 

10 ς 12 in Zurich 
 

During which time period have you gone to 
school in Switzerland? 
 
I was born and grew up in Winterthur in the Canton 
of Zurich. Hence, I went to public primary and 
secondary schools from grade 1 ς 9 in Winterthur. 
Following secondary school, I enrolled in the 
Minerva business high school in Zurich.  
  
How come you went to Switzerland?  Whose 
influence was behind this idea? 
 
My parents emigrated from Turkey to Switzerland 
in the early 1970s. As my father decided to practice 
his profession as a dentist in Switzerland, I was 
enrolled at the Swiss School system when I reached 
primary school entry age back in 1981. 
 
 
 
  

Do you have any special memories?  
 
Of course I do have special memories about my 
time in the Swiss education system. For example in 
the Canton of Zurich we have the rite of 
ΨSchulsilvesterΩ which is basically celebrated at the 
last school day in December.  
 
There primary school children would wake up in 
the very early morning hours and are allowed to 
make all kinds of nuisances in the public such as 
making noise in the streets, waking up strangers by 
clinging at their doors and running away, smearing 
toothpaste or mustarde at door handles, etc. In 
secondary school as children become teenagers 
doing nuisances would give away to partying 
troughout the night on ΨSchulsilvesterΩ.  
  
In addition, I also enjoyed the annual school trips 
ΨSchulreisenΩ which would basically be a day in 
hiking paths in the beautiful Swiss alps as well as 
setting up fire for lunch by collecting wood to grill 
sausages, etc.  
 



Please give us a brief insight on your personal 
experiences during that time. 
  
As Switzerland due to its economic attractiveness 
attracted many immigrants over the last century, 
classrooms resembled a melting pot. Classes with 
the exception of the German, French and English 
lessons were all tought in Ψ{ǿƛǎǎ DŜǊƳŀƴΩ which in 
my opinion fostered a Swiss identity amongst the 
children from a diverse background. Whenever I 
returned to Switzerland from a trip to Germany I felt 
again back home being able to communicate in 
Ψ{ǿƛǎǎ DŜǊƳŀƴΩ creating comfortable and warm 
feelings for me compared to ΨIƛƎƘ DŜǊƳŀƴΩ which 
felt distanced and stiff. Furthermore, I enjoyed also 
the small class rooms of 15 to 20 students 
throughout my school days in Switzerland.  
  
Describe briefly the Swiss education system in 
comparison to the Turkish one. 
  
The focus in the Swiss School system is on public 
schools. A large part of the population independent 
of economic class send their children to public 
schools rather than to private schools.  Another 
important difference between the Swiss and Turkish 
education system is that a large part of the Swiss 
students after secondary school grade 9 choose to 
opt to continue with an apprenticeship rather than 
to continue with high school leading to University. 
The apprenticeships last in general 3 to 4 years 
depending on the professional field. I believe the 
well-developed apprenticeship system provides a 
good option especially for youths interested in craft 
and trade related sectors and is one of the sources 
of economic added value of these sectors. As only a 
small percentage of youths decide to continue with 
high school following secondary school leading to 
University, graduating high school students do not 
face university entry exams as a result of space 
availability issues in order to enter University except 
in some popular faculties such as Medicine. 
  
What is so special about Swiss education? What do 
you appreciate most having studied in Switzerland? 
  
Teachers in the Swiss education system are in 
general non authorative and encourage active 
participation and discussion. Hence children learn 

from a very young age on to freely say their opinion 
and tolerate ƻǘƘŜǊǎΩ opinion. In my view, this is the 
foundation for {ǿƛǘȊŜǊƭŀƴŘΩǎ innovativeness as a 
nation in many areas. In addition, the Swiss 
education system as a result of {ǿƛǘȊŜǊƭŀƴŘΩǎ 
prosperity benefits from a well-equipped 
infrastructure. 
  
  
What would you recommend Turkish parents who 
want to send their children to a Swiss boarding 
school? 
 
I would recommend Turkish children sending their 
children to a Swiss boarding school. Students will 
meet people from all over the world which should 
foster their cultural sensitivities at a very young age 
in order to be ready later for a globalized world in 
every aspect of life. In addition, they will also 
experience Swiss traits such as discipline, precision 
and exactness. Furthermore, students will also enjoy 
{ǿƛǘȊŜǊƭŀƴŘΩǎ beautiful scenery of lakes and 
mountains and its central location within Europe. 
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Proceutica: Your Bridge to the Dynamic Turkish Pharmaceutical Market 
 
Proceutica is an independent regulatory and market access consultancy and service provider for 
pharmaceutical companies from overseas. Established in 2008, with offices in Istanbul and Ankara, its mission 
is to assist the introduction of prescription medicines in Turkey.   
With pharmaceutical sales in the retail sector alone the near equivalent of CHF 6 billion at ex-factory prices, 
and with original brands accounting for 60% of this total, Turkey is a major market for research-based firms, 
dominating the region. By turnover, it is ranked among the top-20 markets for medicines worldwide and is in 
the top-7 in Europe. Faced with an ageing population, and one which is increasingly demanding access to the 
latest, most effective treatments, the government has set ambitious healthcare goals. One of these is to 
prioritize the pharmaceutical/biopharmaceutical sector in the structural transformation of the country. 
{ǿƛǘȊŜǊƭŀƴŘΩǎ reputation for quality, its long history as one of the global leaders in pharmaceutical innovation 
allied to exporting skills ensures a warm Turkish welcome for Swiss technology. Despite its small geographical 
size, Switzerland is already the fourth largest exporter of medicines to Turkey, surpassed only by Germany, the 
US and France. 
 
Proceutica (previously known as Intermed) has a dedicated team of highly-qualified consultants with many 
years of practical experience in medicine, regulatory affairs and pharmaceutical sales/marketing in Turkey. They 
are supported by an extensive network of national and international experts. From the management of local 
clinical trials, through advice on entry strategy, to complete hands-on execution of market authorisation 
applications, health technology assessment and pricing/reimbursement processes, Proceutica can offer 
whatever a client requires to achieve market access for its products.   
 
DǸƭŎŜ Belgin, tǊƻŎŜǳǘƛŎŀΩǎ founder and owner, holds a BSc degree from .ƻƏŀȊƛœƛ University and an MBA from 
Yƻœ University. She has worked as a business consultant to the international pharmaceutical industry in Turkey 
since 2002, developing a special expertise in rare disease treatments, so-called orphan drugs. Her current focus 
is with named-patient and compassionate use programs. These enable patients to receive a new therapy as 
quickly as possible through existing and innovative early access mechanisms if the drug is already registered 
overseas and there is an unmet medical need in Turkey for it.  
 
Ψ[Ŝǘ us be your local partner to help achieve your potential quickly and cost-effectively  ƘŜǊŜΩΣ Mrs Belgin says. 
Proceutica offers a unique yet flexible approach, and we will protect the interests of our clients without 
compromising local regulations and ethical rules, she adds.  
 
Proceutica  
Dǀƪǎǳ Evleri Akkavak Caddesi No.45 
34815 AnadoluhisaǊƤ Beykoz/Istanbul 
tel: +90 216 465 9871 
fax: +90 216 465 9870 
info@proceutica.com.tr 
www.proceutica.com.tr 

mailto:info@proceutica.com.tr
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ELEKSAN  
  
Established in 1970, with 45 years of experience in automation and electromechanical technologies, Eleksan 
Ltd. is the leading Turkish company in design and manufacture of custom designed automation systems.  
  
The company is currently classified as άǘƘŜ local expert ŎƻǊǇƻǊŀǘƛƻƴέ by forerunning local and foreign 
automotive and white tool companies operation in Turkish soil (ref: Bosch, Schott, Beko, Renault, Kale Group, 
etc.) 
  
9ƭŜƪǎŀƴΩǎ automation product range covers a wide area of applications such as: 
 
ÅProduction lines and stations for assembly of products consisting of multiple parts  
ÅVibratory feeders and part feeding systems for automatic machinery such as /b/Ωǎ 
ÅPart transfer and stocking systems 
ÅScrewdriving systems 
ÅOther custom designed systems such as quality control and testing units. 
  
Our total production strategy covering overall system production, enable us to handle customer requests with 
maximum speed and efficiency. All design and manufacture phases of mentioned automation systems (3D 
design (Solidworks based), CNC manufacturing, vibratory feeder production, mechanical assembly, electrical 
cabinet design and cabling (EPLAN based) and automation software development) are performed in house by 
Eleksan Ltd.'s expert staff. The engineering and liaison personnel is fluent in English and French. 
The company is also TS EN ISO 9001:2008 certified. 
  
With our extended knowledge, strong financial structure, incorporated design and manufacturing technologies 
and our expert production and support staff,  Eleksan Ltd. is the typical example of a modern and universal 
automation company. The company is also in a geographically favored position in reference to Switzerland 
(airplane travel duration: 2,5 hours ς Truck expedition duration: 72 hours ς Time difference: 1 hour). 
  
Eleksan Ltd. is currently seeking a  dependable Swiss partner for a design ςmanufacture ς after sale service 
scoped, long term joint venture in above mentioned automation technologies. We believe that such a venture 
would be highly beneficial for both parties in the creation of aggressively competitive products, fortifying ƻƴŜΩǎ 
position in current and future enterprises and markets. 
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UNITEKS 
 
UNITEKS A.S. was founded in 1997 as a distributor for BASF textile dyes/auxiliaries and has soon acquired 
agencies and distributorships for a number of European suppliers of various dye classes and chemicals. The 
closures and mergers in the recent years within the textile dyes manufacturers was perceived as an 
opportunity by UNITEKS to strengthen its presence and image in the Turkish market by widening its product 
and customer portfolio. The maintenance of high product and service standards since its foundation has 
advanced the company to a leading position in its market segments. 
 The sales network in major textile manufacturing regions such as Istanbul, Trakya, Bursa, Denizli and the 
efficient distribution facilities is backed up by its own technical service as well as those of its suppliers to meet 
the demands of UNITEKS customers already numbering over 200. 
With successful representation and distributorship of European companies such as BASF, Archroma, Eurodye-
CTC, the company has managed to increase its sales turnover and the growth trend has continued in the 
following years. Uniteks A.S. has been eligible to get the ISO 9001:2000 QMS certificate. 
Uniteks A.  is a leading company of the sector generating creative and innovative products, ideas and 
solutions. 
  

  
  
  
  
  
 
 
 
 
 
 
 
 
¦bT¢9Y{ .h¸! YTa¸! {!bΦ ±9 ¢T/Φ !Φ  
LƘƭŀƳǳǊ ¸ƤƭŘƤȊ /ŀŘΦ YŜǒǒŀŦ {ƻƪΦ bƻΥп 
Kat: 1, 34349 .Ŝǒƛƪǘŀǒ L{¢!b.¦[ 
(0 212) 258 30 40 
(0 212) 227 01 97 
http://www.uniteks.org 
 

http://www.uniteks.org/
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AMBASSADORS OF JAZZ MUSIC ARE 
IN TOWN 
 
LǎǘŀƴōǳƭΩǎ exclusive jazz bar, Les 
Ambassadeurs Bar is getting ready 
to mesmerize jazz lovers with 
wonderful jazz concerts. Kerem 
DǀǊǎŜǾ Trio making the new term 
opening on January 29th, the Jazz 
Program will continue to bring live 
performances by distinguished jazz 
names 9ǊŎǸƳŜƴǘ Orkut & Sibel YǀǎŜ 
Duo, Jef Giansily Trip, !ǒƪƤƴ Arsunan 
Quarted, Julia Sarr Band and many 
other artists at Les Ambassadeurs 
Bar through this winter with their 
amazing performances for you to 
have great nights that are full of jazz. 
Please click here to view the 
Program Calendar 
 
(http://www.swissotel.com/hotels/i
stanbul/dining/dining-
offers/ambassadors-of-jazz/) 
 
For detailed information and 
reservations : 0212 326 3305 or 
restaurantreservation.istanbul@swis
sotel.com  
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EVENTS 

17th November 2015, Mºvenpick Hotel Istanbul 

Luncheon with Soli ¥zel 

The Swiss Chamber of Commerce in Turkey organized a special 
Luncheon: ά[ŜŀǊƴƛƴƎ the lessons of the twin elections: a prospective for 
the ŦǳǘǳǊŜέ with  Mr Soli mȊŜƭ, Professor of International Relations at 
Kadir Has University, IŀōŜǊǘǸǊƪ Columnist and Author and the 
honorable attendance of the Consul General of Switzerland, Ms Monika 
Schmutz YƤǊƎǀȊ & the President of the Swiss Chamber of Commerce in 
Turkey, Mr 5ƻƐŀƴ ¢ŀǒƪŜƴǘ.  
 
Mr Soli shared his personal opinion and outlook of the political situation 
in Turkey and answered questions of the guests. We would like to thank 
the General Manager of aǀǾŜƴǇƛŎƪ Hotel Istanbul, Mr Bozkurt Atabek 
for sponsoring this unique event. 

 
Soli mȊŜƭ is currently a full time Professor at Kadir Has University. He is 
also a columnist at IŀōŜǊǘǸǊƪ Daily newspaper. He has been an advisor to 
the chairperson of TUSIAD for the last 16 years. He is a regular 
contributor to German Marshall CǳƴŘΩǎ web ǎƛǘŜΩǎ άhb ¢ǳǊƪŜȅέ series and 
writes a bimonthly column for LǘŀƭȅΩǎ Espresso magazine. 
His writings have been published in international newspapers and 
academic journals. His latest published work is co-authored with Serhat 
Guvenc and entitled άb!¢h and Turkey in the Post-Cold War World: 
Between Abandonment and Entrapmentέ. 
 
See also: http://fride .org/blog/the-master-of-the-game-in-ankara/  
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